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He asserts that voice recognition soft-
ware, videoconferencing technology, and
computer-assisted tools help the firm’s
temporary and contract employees
complete their assignments with greater
ease and efficiency.

“New technologies help us take trans-
lations completed in the past and bring
them up so that translators don’t have to
retranslate certain things. It gives us the
ability to deliver translation services

quicker, cheaper, and more effectively,
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and helps us become a better company.
Technology helps us get a leg up on the
competition and allows us to provide
cost-effective services.”

Craig is quick to point out that the
human touch is still an essential
element in Geneva's work. “Technology
doesn’t replace the need for human
translation. It simply makes the job
easier for contractors, who can use
previous translations over and over
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The Fast Track features interviews with industry leaders from some of the companies on
Inc. magazine's list of the 5,000 fastest-growing private companies in the U.S. This magazine
department provides an opportunity for readers to learn more about the tactics that have
helped these companies achieve their high growth rates.

To qualify for the Inc. 5,000, companies must be U.S.-based, privately held, and independent
(not subsidiaries of larger companies). The ranking is based on percentage of revenue growth
from 2004 (which must have been at least $200,000) through 2007 {which must be greater

than $2 million).

Proclaiming Progress

“Innovation, creativity, and change are
what we keep in mind,” says Joel when
asked about efforts to grow the company.
“We're always trying new things to grow.”

Craig says the company is not content
to rest on its laurels basking in the
success of prior accomplishments.
“There’s a lot of opportunity in a global-
ized world and a great need for our serv-
ices. There are new opportunities around
every corner,” he says.

Acquisitions and mergers, partnering,
subcontracting, adding offices, and
expanding Geneva Worldwide’s sales
force are a few steps the company will
take to keep clients talking about them

for years to come. ll

Anna Degraffinrerd is publications coordi-
nator for the American Staffing Association.
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To comment on this article,

success@americanstaffing. net.
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Put this vital reference on the desk of every staff member.
For more information, visit americanstaffing.net or call 703-253-2020.
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Employment Law for Staffing Professionals is an invaluable
desktop reference designed to reduce the risk of legal liability.
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